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Abstract Livestock keeping is regarded as a store of wealth
for pastoralists in Kenya, besides their social and cultural
functions. The objective of this study was to prioritize con-
straints to cattle marketing in a semiarid pastoral area of Narok
in Kenya and to analyze efficiency of cattle marketing in tran-
sit markets located in Garissa, Kajiado and Narok counties.
Primary data collection from traders was done through partic-
ipatory interviews and market surveys, while time series mar-
ket price data were obtained from secondary sources. Five
focus group interviews were organized with a total of 61
wraders in markets from Narok County, while a total of 187
traders who purchased cattle from transit markets provided
data on a number of cattle purchased, purpose of purchase,
buying prices and mode of transport. Market performance was
analyzed through trader’s market share, gross margins, Gini
coefficient and coeflicient of correlation between time series
price data. The marketing constraints which were ranked high
included lack of market for meat, trekking of cattle to markets,
lack of price information and occurrence of diseases. About
10 % of traders purchased over 50 % of cattle which were
supplied in markets, revealing a high concentration index.
Further, a gross marketing margin per cattle purchased was
positive in all markets revealing profitability. Moderate
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correlation coefficients existed between time series market
price data for cattle purchased from Ewaso Ngiro and Mulot
markets (r=0.5; p<0.05), while those between Dagoretti and
Garissa markets were weak (r=0.2; p>0.05). The integration
of markets, occurrence of diseases and trekking of cattle to
markets are factors which may increase a risk of infectious
discase spread. These results call for support of disease sur-
veillance activities within markets in pastoral areas so that
farms and systems which are connected are protected from
threats of infectious diseases.
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Introduction

Kenya currently has an estimated cattle population of 17.5
million, and of this, pastoralists own and manage 12.2 million
(Behnke and Muthami 2011). Furthermore, it is estimated that
about two thirds of the country’s red meat are produced in
pastoral areas, therefore making beef production an important
activity (Farmer et al. 2012). Pastoralists occasionally sell cat-
tle to meet household financial needs such as payment of
school fees and payment of medical bills and during
prolonged drought (African Union 2010).

Poor livestock marketing infrastructure and lack of a reli-
able price information system are constraints which have been
reported to affect livestock marketing in pastoral areas of
Kenya (Osterloh et al. 2003; Pavanello 2010). Furthermore,
lack of market for cattle and their products was identified as a
production constraint by pastoralists in Narok County (Onono
et al. 2013). Therefore, alleviating these constraints is an im-
portant development strategy for improvement of pastoralists’
livelihood. However, there is dearth of studies which have
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